
Regular Meeting Agenda 

Tourism Development Commission 

May 4, 2017 

 

SPECIAL ASSISTANCE AND / OR ACCOMMODATIONS: 

ANYONE REQUIRING SPECIAL ASSISTANCE AND/OR ACCOMMODATIONS AT THIS PUBLIC MEETING, SHOULD CONTACT 

THE DEVELOPMENT SERVICES DEPARTMENT AT (928) 753-8130 AT LEAST 24-HOURS IN ADVANCE, SO APPR0PRIATE 

ARRANGEMENTS CAN BE MADE 
 

 

CITY OF KINGMAN 
TOURISM DEVELOPMENT COMMISSION 

City Council Chambers 
310 N. 4th Street - Kingman, Arizona 

7:30 A.M. Thursday, May 4, 2017 
 

REGULAR MEETING AGENDA 
 

CALL TO ORDER AND ROLL CALL 
 
1. CONSIDERATION OF PUBLIC COMMENTS:  Those wishing to address the Commission 

should fill out request forms in advance. Action taken as a result of public comment will be 
limited to directing staff to study the matter or rescheduling the matter for consideration and 
decision at a later time. Comments from the public will be restricted to items not on the 
agenda. There will be no comments allowed that advertise for a particular person or group. 
Comments should be limited to no longer than three minutes. 
 

2. REPORTS 
a. REPORT BY JOSH NOBLE ON MONTHLY STR HOTEL DATA 

 
3. OLD BUSINESS 

a. Kingman Railroad Museum Quarterly Report from the Whistle Stop Railroad Club 
for the first quarter of 2017 
Representatives of the Whistle Stop Railroad Museum will provide their quarterly report. 

 

b. Ignite Brand Marketing/Kingman Circle Quarterly Report 
Ignite Brand Marketing will provide a quarterly report of tourism marketing activities. 

 
4. NEW BUSINESS 

 
None. 
 

5. ANNOUNCEMENTS BY COMMISSIONERS–Limited to announcements, availability or 
attendance at conferences and seminars, requests for agenda items for future meetings and 
requests for reports from staff. No discussion on any of these items. 

 
6. ADJOURNMENT 
 













Collaborative Marketing Campaign

WWW.KINGMANCIRCLE.COM



Agenda

o Where Do We Stand?
o Budget/Financials

o Reach
o Website
o Social Media
o Digital Advertising
o App

o Recommendation
o Branding & Marketing Strategy RFP



Where Do We Stand?

Item Budget Added Total YTD Trending Difference

Billboard 9,000 9,000 6650 9,500 500

Digital	Advertising	

(International) 20,000 6,000 25,000 17,148 24650 (350)

Digital	Advertising	

(Google) 6,000 3,500 9,500 5500 8500 (1,000)

Print 10,000 (8,500) 1,500 1626 1626 126

Total 45,000 44,276 -724

TDC	Budget



Reach | Website

Feb 1 – April 28, 2017 Traffic



Reach | Website

Top 10 Countries:



Reach | Website

Top 10 States:



Reach | Website

Top 10 Pages:



Reach | Social



Reach | Digital Advertising 

International Targeting | Route 66 International Targeting | Relocation

1.7 MILLION REACHED 297,000 REACHED 



Reach | Digital Advertising 

Keyword Targeting | Google

1,700,000 REACHED 



Reach | App

¤ Downloads: 1,700+
¤ Average views: 30
¤ April 2017 – Highest month 

of use in history



Recommendation

¨ City of Kingman RFP Branding & 
Marketing Strategy
¤ Identity & Promise required to maximize 

impact
¤ Marketing Plan = Roadmap with Metrics
¤ Profit required to maintain effective ad 

campaigns



THANK YOU
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